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7. CONCLUSION
From the media 
coverage of the July 2009
  [Remark 1] election protests 
in
 Iran, it is clear that social media is radically shifting 
control of news information from mainstream media to citizen 
journalists. Social networking 
channels have taken 
on a strongly 
driven,
 challenging 
role in spreading news, albeit chaotically. This random viral reporting 
complicates our study on the extent to which social media such as
 Twitter, Facebook, YouTube, and Flickr are shaping this 
historic shift in 
control. The collaboration between conventional media and citizen journalism needs further analysis
. More data sets than those presented in Section 5 need to be compiled to come to any definitive conclusion.

Clearly, the methodology outlined in our study can be instrumental in providing new insights into the 
study of evolving trends
 in mainstream and social media. Previous 
methods, particularly manual curating
, [Remark 2]  are useful 
but may not precisely capture 
the context in which collaboration occurs; in addition, they tend to favour qualitative analysis, which is not the only approach that should be used
.
Remark 1 Please note that the controversial elections in Iran took place in June 2009. We advise you to revise accordingly.
Remark 2 This is the first mention of the method. Please consider elaborating the idea in Section 2.
The comments displayed in the below samples explain each change made in the edits. In actual edits, however, we do not provide comments for every language change. Instead, we use Remarks and Tags to communicate with the author.








�Grammar:


“media” is the plural form of “medium.” The word form has been corrected.


�Punctuation:


The incorrect comma has been deleted.


�Subject matter change:


There were a number of protests in Iran after the elections in 2009. Hence this noun has been made plural.


�Grammar:


The appropriate preposition has been added here.


�Language correctness:


The wordy phrase has been made concise.


�Language correctness:


The correct word has replaced the awkward coinage.


�Punctuation:


This word is not hyphenated.


�Correctness of information:


Many social networking channels exist. The sentence has been revised accordingly. 


�Grammar:


An appropriate word has replaced the awkward expression.


�Punctuation:


Missing comma has been added between coordinate adjectives.


�Typographical error


The error has been corrected.


�Language correctness: 


The expression has been made concise.


�Grammar


“like” has been replaced by “such as” to denote what follows are examples.


�Grammar:


Singular count nouns take a determiner before them; an appropriate determiner “this” has been added.


�Grammar:


The incorrect preposition has been replaced with a grammatically correct one.


�Sentence structure:


By eliminating redundancy and using appropriate words, the sentence has been enhanced for better readability


�Sentence structure:


The sentence meaning is now clear with the correct structural changes and word revisions.


�Grammar:


The definite article is required in this of-construction.


�Grammar:


Appropriate word choice has been used.


�Grammar:


The word choice is made appropriate for academic writing.


�Technical word choice:


The incorrect word has been replaced with the correct subject-related word.


�Typographical error:


“useful”


�Grammar:


The sentence mood has been revised in keeping with academic tone.


�Sentence reconstruction:


For better sentence transition, the sentence structure and connecting word has been revised. British English spelling has been maintained and the nonrestrictive relative clause has been correctly punctuated.
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